

Contemporary Sporting Issues impacting upon young people’s aspirations and their regular participation in physical activity in the UK
Contemporary Issues in Sport


· Demonstrate knowledge and understanding of public funding; private funding; voluntary funding (including the National Lottery).

· Demonstrate knowledge and understanding of UK Sport.
· Demonstrate knowledge and understanding of the United Kingdom Sports Institute (UKSI) and devolved National Institutes of Sport.
· Demonstrate knowledge and understanding of home country organisations (Sport England, Sports Council Northern Ireland, sportscotland, Sports Council for Wales).
· Demonstrate knowledge and understanding of current government and national governing body initiatives.
· Evaluate critically initiatives that impact upon young people’s aspirations and their regular participation in physical activity in the UK.

· Explain sports development (the sports development pyramid, continuum from mass participation to sporting excellence).
· Explain opportunity, provision and esteem (with reference to both participation in physical activity and the achievement of sporting excellence).

· Demonstrate knowledge and understanding of public funding; private funding; voluntary funding (including the National Lottery).

· Demonstrate knowledge and understanding of UK Sport.
· Demonstrate knowledge and understanding of the United Kingdom Sports Institute (UKSI) and devolved National Institutes of Sport.
· Demonstrate knowledge and understanding of home country organisations (Sport England, Sports Council Northern Ireland, sportscotland, Sports Council for Wales).
· Demonstrate knowledge and understanding of current government and national governing body initiatives.
· Evaluate critically initiatives that impact upon young people’s aspirations and their regular participation in physical activity in the UK.

· Explain sports development (the sports development pyramid, continuum from mass participation to sporting excellence).
· Explain opportunity, provision and esteem (with reference to both participation in physical activity and the achievement of sporting excellence).

· Explain: the reasons for the use of drugs in sport; Describe the consequences of the use of drugs in sport (with particular reference to health, wellbeing and role modelling for young people).
· Describe possible solutions to the problem of the use of drugs in sport.
· Explain the impact on performance(s) in sport of modern technological products (with reference to particular products and activities).

· Explain the roles of the media (informing; educating; entertaining; advertising).
· Evaluate critically the impact of the media on sport (with particular reference to its role in  promoting balanced, active and healthy lifestyles and lifelong involvement in physical activity).
· Explain the relationship between sport, sponsorship and the media (‘golden triangle’).

· Demonstrate knowledge and understanding of violence in sport (players and spectators).
· Describe possible causes and solutions.

· Demonstrate knowledge and understanding of the background (vision of De Coubertin), principles, aims and philosophy of the modern Olympic movement, summer and winter format, International Olympic Committee (IOC) and British Olympic Association (BOA).
· Explain the commercialisation of the Olympics: pre and post- 1984 (Los Angeles).
· Describe the opportunities and implications for sport and society in the UK arising from 2012, (impact of being a host nation on sport and society; benefits and drawbacks including potential for increasing participation and promoting healthy lifestyles particularly among young people),
· Explain how the Olympic Games is a vehicle for nation building e.g. China; the ‘Shop Window’ effect, government control and funding of sport, sport as a political tool	

· Demonstrate knowledge and understanding of the background (vision of De Coubertin), principles, aims and philosophy of the modern Olympic movement, summer and winter format, International Olympic Committee (IOC) and British Olympic Association (BOA).
· Explain the commercialisation of the Olympics: pre and post- 1984 (Los Angeles).
· Describe the opportunities and implications for sport and society in the UK arising from 2012, (impact of being a host nation on sport and society; benefits and drawbacks including potential for increasing participation and promoting healthy lifestyles particularly among young people),
· Explain how the Olympic Games is a vehicle for nation building e.g. China; the ‘Shop Window’ effect, government control and funding of sport, sport as a political tool	




Funding of Physical Activity


· Demonstrate knowledge and understanding of public funding; private funding; voluntary funding (including the National Lottery).

1. Sport in the UK is funded in different ways. Describe public, private and voluntary funding of sport     (3 marks)  

3 marks — one for each of: 
1. (Public) — money from government / local authority I national lottery I taxes I home country sports councils I UK Sport I NGBs. 
2. (Private) — money from sponsorship / companies / organisations I businesses / entrepreneurs private members clubs which aim to make a profit 
3. (Voluntary) — money or donations from individuals or charities I fundraising I local clubs which exist for their members / membership fees / any surplus money goes back into club 


2. Describe the different sources of funding for high level sport.  (3 marks) 

[image: ]


3. How does public sector funding help to increase participation in physical recreation in the UK?        [3 marks]


· Community provision  provide facilities or equipment
· School provision - money for school facilities or equipment of staffing
· Personnel - Sports development officers / School Sport Coordinators (SSC05) / community sports coaches
· Grant aid - grants to local authorities or local clubs I discount schemes
· Events - advertising / promotional events / campaigns I holiday play schemes
· Transport - provide or subsidise transport





4. Sport in the UK is funded in different ways. Describe public, private and voluntary funding of sport. (3 marks)

· Public — money from government / local authority I national lottery I taxes I home country sports councils I UK Sport I NGBs.
· Private) — money from sponsorship / companies / organisations I businesses / entrepreneurs private members clubs which aim to make a profit 
· (Voluntary) — money or donations from individuals or charities I fundraising I local clubs which exist for their members / membership fees / any surplus money goes back into club 



5. How can both funding and the media he/p to develop sporting excellence in the UK?          (6 marks) 

	Funding 

	1. (professionalism) 
	performers can: concentrate on sport / train full time / become professional / living or transport or subsistence costs 

	2. (equality) 
	performers can compete more equally with those from better funded countries. 

	3. (facilities! 
equipment) 
	provision of or money for high level or specialist facilities or equipment or clothing 

	4. (training ! coaching) 
	provision of or money for high level training or coaching 

	5. (organisations) 
	fund: UK Sport! UKSI (ElS)/NGBs / H.C. councils ! YST! Sports Colleges 

	6. (events) 
	attracts or provides world class events or competitions 

	7. (talent) 
	scholarships ! World Class (Performance) Programme / WC(P)P! talent-development-podium or start—potential-performance / TASS / talent ID; gifted and talented 

	Media 
	

	8. (awareness) 
	raises profile or awareness of sport’s! promotes sport’s 








Bodies influencing and promoting participation in physical activity as part of a balanced, active and healthy lifestyle; the promotion of health, fitness and wellbeing and/or sporting.


· Demonstrate knowledge and understanding of UK Sport.
· Demonstrate knowledge and understanding of the United Kingdom Sports Institute (UKSI) and devolved National Institutes of Sport.
· Demonstrate knowledge and understanding of home country organisations (Sport England, Sports Council Northern Ireland, sportscotland, Sports Council for Wales).
· Demonstrate knowledge and understanding of current government and national governing body initiatives.
· Evaluate critically initiatives that impact upon young people’s aspirations and their regular participation in physical activity in the UK.





6. What are Sport England’s main objectives and how does it attempt to achieve them?   (3 marks) 

3 marks total: sub max 2 from one section

Main objectives
1 	(participation) 	to increase participation
2 	(SSS) 		Start, and succeed - more people, more places, more medals
3 	(nation)		to make England an active nation
4	(government)	to deliver government’s sporting objectives/ support government targets

How Sport England Tries to Achieve them
5	(funding)	provides or distributes funding or lottery funding or government funding
6	(projects/ campaign)	accept any relevant project or campaign eg (Get) Active, Sporting Champions,    Sport Action Zones
7	(Sharing)	shares best practice/works with other organisations or NGBs




7. How do the National Lottery and the United Kingdom Sports Institute (UKSI) help to develop sporting excellence in the UK? (6marks) 

6 marks in total;  6 marks for 6 of: sub max of 4 from one section 

National Lottery 
· The ‘World Class (performance) Programme’/VVC(P)P/talent ID/talent-development- podium or start-potential-performance 
· Money for: accommodation or living costs or travel/Athlete Personal Awards/grants that recognise sacrifice or dedication 
· Fund: UK Sport/UKSI (EIS)/ NGBs/H.C. councils/YST/Sports Colleges 
· High level facilities or equipment 
· Attracting or providing world class events 
· Mass participation/increasing numbers/building base of performance pyramid/clubs or teams/facilities or equipment 

UKSI 
· High level or specialist coaching or facilities or equipment/specialist training/high performance centres 
· Sports science/nutritional advice or psychological training or acclimatisation training/performance analysis 
· Give academic education/other qualifications/flexible education programmes Suitable competition/with other elite performers 
· Career advice/Performance Lifestyle Advice/(formerly) ACE UK 
Links with NGBs or sports colleges/talent ID 
Sports medicine

8. How do UK sport and home country organisations such as Sport England influence both excellence and mass participation in sport in the UK?       (6  marks)

UK Sport and Home Country Organisations influences sport by: 
· Promoting / aiming to get people to start/take up sport/more people/improved health
· Supporting/aiming to get people to stay in sport! supports network of clubs/of sports facilities/of coaches/of volunteers/of competitions. 
· Providing advice. 
· Running doping control/reducing doping/promoting fair and drugs free sport 
· Attracting major sport events 
· Distributing lottery funding/public investment 
· Overseeing work of UKSI
· Increasing excellence/working with elite performers/increasing chances of international success/aiming for world class success 
· Working closely with NGBs/working with other organisations/partnerships 
· Aiming to reduce administrative bureaucracy 
· Supporting overseas projects/arranging exchange visits/sharing information with other nations — in attempt to improve sport in UK.



9. How do National Governing Bodies support performers at the top of the performance pyramid?      [4 marks] 


	
1. (selection) 
	select or manage national team / talent ID / 
select for World Class Programme 
(podium/development/talent) 

	2. (funding) 
	provide funding 

	3. (science) 
	provide sport science support or analysis 

	4. (coaching/training) 
	high level coaching or training / 
performance directors / national coach / 
train high performance coaches or officials / academies 

	5. (sponsorship/media) 
	seek sponsorship or develop commercial links / obtain media coverage / negotiate with media 

	6 (facilities / equipment) 
	give access to high level facilities or equipment. 

	7. (liaison) 
	Work with UK SPORT or UKSI or HCSCs eg Sp England or sports colleges or high level clubs 

	8. (competition) 
	organise or provide or inform about competitions / attract events / appoint officials 

	9. (doping/discipline) 
	provide anti-doping education / 
give info, about 100% ME / deal with discipline 

	10. (education) 
	encourage or support academic education / provide lifestyle or career advice 







10. Elite performers need enormous support in order to achieve their potential and to achieve sporting excellence. What can schools do to help talented young people achieve their sporting potential?      [2 marks]

· Provision - provide quality coaching or quality equipment or quality facilities
· Links - encourage club membership / encourage school- club links or links with local sports colleges or with NGB5 / PESSCL
· Inform - inform about: local centres of excellence or development squads or other opportunities
· Sports colleges - apply for sports college status
· Profile - give sport high profile in school / raise profile of elite sport in the school / celebrate success or give reward or recognition for success / focus sports / sporting champions
· Trials - enter performers for regional trials
· Funding - give advice about grants / link with Sport Aid / inform about World Class funding I give funding
· Career advice - advise on HE courses or sport related careers
· Time - be flexible re time off for competitions or training / Junior Athlete Education (JAE)
· School rep - school representation / interschool fixtures




11. Describe current measures  to increase sporting excellence in the UK by relevant bodies or organisations.    [5 marks]
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12. What does the organisation UK Sport do to increase sporting excellence?      [2 marks]


· UKSI - works with or oversees UKSI
· Funding - money to elite performers / provides funding for the World Class Programme / distributes lottery funding / TASS 2012
· Attracts events - bids for or attracts major events / improves international sporting profile of UK
· Ethics - promotes ethical sport or high standards of conduct or sportsmanship I runs the anti-doping programme / works to keep sport drugs free
· Sharing - shares best practice with other nations / runs an international programme to research best practise overseas
· Advice - Performance Lifestyle Advice (accept ACE UK)
· WCP - runs World Class Programme



13. Describe the role of either UK Sport or one of the National Institutes of Sport.    (3 marks) 

[image: ]

14. Describe  the  foundation,   participation   and  performance   levels  of  the  sports development pyramid.     (3 marks) 


[image: ]




15. Describe how esteem  could affect a person's placement on the sports development pyramid.                 (2 marks) 

[image: ]


16. In the UK various organisations are involved with physical activity.  Describe the work of home country organisations (such as Sport England).   Describe the work of The British Olympic Association (BOA).           (5 marks) 

[image: ]
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17. How does the organisation sportscoach UK help improve standards of coaching?     (5 marks) 

· Training - provides workshops or training or courses for coaches I provides specialist high performance workshops I runs coaching for teachers scheme
· Resources - produces resource or books or videos / coachwise Ltd sells resources / funds coaching research
· Links - works with other organisation to promote coach education I works with NGBs or key funding agencies to develop coaching
· Coach development – officers; supports network of regional coach development officers
· Coaching levels - to standardise levels of coaching across sports / structures sports coaching / UKCC / aims to develop coaching system in UK in preparation for the 2012 Olympic Games I/ coaching task force
· Award - Coach of Year award





Excellence and Participation in the UK

· Explain sports development (the sports development pyramid, continuum from mass participation to sporting excellence).
· Explain opportunity, provision and esteem (with reference to both participation in physical activity and the achievement of sporting excellence).
· Evaluate critically social and cultural factors impacting upon participation in physical activity and the achievement of sporting excellence by young people, the elderly, people with disabilities, women and ethnic minority groups.
· Describe possible measures to increase participation in physical activity and achievement of sporting excellence.

18. "Stereotypes are defined as a group of characteristics that we believe all members of a certain section of society share, usually based on very little fact." 	Honeybourne et al (2000).   How does stereotyping affect an individual's access to physical activity?      (4 marks)


1.	Stereotypes reinforce established perceptions Correct explanation of stereotyping
2.	Role models very important in wider participation
3	Stereotypes tend to focus on sports target groups
4.	Negative stereotypes-rigid perception that certain groups should not play sport / Correct eg
6.	Stereotypes can lead to myths such as "black men can't swim" which has a big impact on participation
7.	Positive stereotypes - challenge traditional/negative stereotypes / enhance image of a group
8.	Link to self esteem / confidence 


19. Many factors influence whether a person takes part in Sport and Physical Recreation. Outline the factors which may influence such involvement and for each factor suggest how organisations can assist in providing these requirements.       (6 marks)

1.	Time / leisure time Correctly applied suggestion
2.	Resources / equipment / Correctly applied suggestion
3.	Fitness / health - Correctly applied suggestion
4.	Ability / level of skill  - Correctly applied suggestion
5.	Facilities / somewhere to play  - Correctly applied suggestion
6.	Esteem
7.	Age
8.	Gender/ Race / Religion / Culture				
20. What is meant by each of the following:  Discrimination, Stereotype & Special Interest Group. 


3 marks total — one for each of: sub max of one from each section 

1  (discrimination)
Unfairness I prejudice; unfair treatment or unequal treatment / acting on or showing prejudice / bias or favouritism / accept relevant example of unfair treatment

2 (stereotype image) 
A simplified or standardised image or view / an idea held by one person or group about another / based on attitudes! leads to myths organisation that encourage participation or opportunity or esteem by certain people / WSF/ DSE

3  (a special interest group or  organisation)

· (fees) entrance fees /joining fees! club membership
· (equipment) kit / equipment(
· coaching)
· (transport)
· (childcare) childcare costs

not enough:
· (time) may not have time ! shift work! long working hours
· (self esteem) self esteem I self confidence! lower levels of self esteem
· (socio-economic status)  associated with those of lower socio-economic status/ culture surrounding some facilities or activities may put others off
· (health/fitness) lower levels of health or fitness associated with those of lower





21. What does the Women’s Sports Foundation do?    [3 marks]

I 	(equality) promotes equality
2 	(campaigns) campaigns /to: increase participation or increase opportunity or increase access or decrease drop out / promotes female sport
3 	(Profile) raises the profile of British sportswomen or teams.
4 	(information) gives advice or information on women’s sporting issues; shares examples of good practice.
5 	(influence) tries to influence national or regional government or sports councils; change policies.
6 	(leaders) encourage women into positions of responsibilities; eg coaching.






22. How can school Physical Education departments increase the interest and participation of girls in physical activity?       [4 marks]



	1. (KIE!F) 
	ensure kit or equipment or facilities are ‘suitable’ 

	2. (choice / variety) 
	give choice of activities ! give varied programme/ cater for wide range of interests or levels of competition

	3. 
	

	4. (role models) 
	bring in role models or female sporting celebrities; sports person in school / emphasise achievements of females

	5. (visits) 
	organise visits or tours / eg Wimbledon 

	6. (links) 
	form links with clubs or local specialist sports colleges 

	7. (balance) 
	value both participation and excellence 

	8. (staffing) 
	have adequate number of staff or well qualified staff / more female staff

	9. (status /  attitudes I rewards)
	ensure PE has high status in school / support from management;    ensure positive attitudes towards equal opportunities;  rewards for participation

	10. organise special or promotional events I eg taster days I 
initiatives and ideas to promote participation I inter-form activities 

	11. provide an extra curricular programme 

	12. ‘girls only’ sessions or activities 









23. Why are there so few coaches and managers from the ethnic minority groups in professional football in the UK? (3 marks)


· Role models - few role models
· Discrimination - discrimination / racism / unfair treatment
· Stereotyping - stereotyping I channelling of players from ethnic minority into certain sports / centrality / channelling of players from ethnic minorities into certain roles within sports and away from management / central or most important roles in sport held by those from the central or dominant group in society
· Education - lack of educational opportunity
· Esteem - lack of self-esteem or self-belief or self- confidence
· Numbers - there may have been fewer players from ethnic minorities in football I some ethnic groups might choose to play other sports such as cricket or hockey
· Stacking - stacking I the layering of society on a discriminatory basis





24. Discuss social and cultural factors that affect participation in physical activity in the UK.          (10 marks) 
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25. Why is it that girls tend to drop out of physical activity in greater numbers than boys?    [3 marks]

3 marks for 3 of:
I 	(school experience) due to bad PE experience at school;  Unpleasant showers;  kit;  changing facilities; inadequate choice at school.
2 	(community experience) inadequate choice or provision or opportunity; eg lack of clubs; lack of female sports leaders.
3 	(peers) peer pressure/friends don’t participate
4 	(distractions) other distractions
5 	(role models) lack of role models in family or nationally; less media coverage of women’s sport.
6 	(Attitudes) fear among heterosexuals that they may be perceived as homosexual;  participation in some sports seen as unfeminine!;  discouragement due to negative attitudes or prejudice; attitude that sport is for males! stereotyping.
7 	(low esteem) low esteem; lack of confidence; they don’t think they are good enough;  fear of failure; embarrassment;  body consciousness.
8 	(religion) some ethnic groups don’t encourage sport for women.
9 	(criticism) adverse comments from coaches or teachers or Family






Discrimination in sport affects minority groups such as the elderly and those with disabilities. 
Identify possible problems facing elderly people in terms of their participation in sport and physical recreation.    (6 marks)


	1. (money) 
	· limited finances/on pensions/low disposable income/no longer earning /cost 

	2. (transport) 
	· may not have car/difficulty in getting public transport 

	3. (fitness) 
	· may be more restricted physically than in younger years/less flexible/not wishing to play contact or other games. 

	4. (esteem) 
	· poor self image/self belief / believe they are not longer suited to physical activity / put off by perception that physical activity is for young people / friends don’t participate / stereotyping 

	5. (role models) 
	· Insufficient role models to encourage participation 

	6. (lack of choice) 
	· local centres offering inappropriate or unappealing options/insufficient choice 

	7. (instructors) 
	· instructors/coaches unclear of wishes and abilities of the clients / not specialised in dealing with older people 

	8. (school) 
	· poor experience at school / not wishing to give physical activity another go 

	9. (facilities) 
	· Lack of specialist/adapted facilities or equipment/under-funding 

	I 0. (promotion) 
	· Lack of media focus /advertisement information 

	II. (Health) 
	· poor health / need to seek specialist advice 






26. What can be done by local recreation or leisure centres to encourage more elderly people to take part in regular physical activity?      [3 marks] 

I (inform) inform! run campaigns ; advertise / promote view that sport is not just for young people; educate on the benefits of participation.
2 (coaches) ensure that coaches know the needs or abilities of the age group
3 (3 A’s) age or ability or attitude or groups or sessions or activities appropriate.
4 (consult) consult with or ask the age group what they would like to do
5 (taster session) offer taster sessions.
6 (social) provide a social area
7 (access) ensure that transport is available! suitable access! eg lifts.
8 (Cost) subsidise the fee/ be aware that some elderly people have low disposable income


27. Access to sport and recreation is affected by a range of socio-cultural factors. Outline and explain four socio-cultural factors that can affect a person's access to sport and recreation. 	    (6 marks)


1. gender/women/females
2. women have less access to sport due to problems over time, money and esteem 
3. age/old people/very young
4. less access to sport due to problems over time, transport, money and esteem 
5. ethnic background/race
6. less access to sport due to problems over time, transport, money and
7. esteem/issues such as centrality and stacking
8. social class/working class/socio economic background/unemployment
9. less access to sport due to problems over time, transport, money, geography and esteem 10.
10. disability/level of ability
11. less access to sport due to problems over time, transport, money and esteem

28. How can social class and wealth affect participation in sport and physical recreation in the UK? 

Opposites should be accepted but only credited once 
(access) Money for entrance fees I joining fees I club membership I childcare costs 
1. (equipment) Money to buy kit I equipment
2. (coaching) Money to get coaching I training 
3. (transport) Cost of transport / car ownership 
4. (facilities) Opportunities to use private or voluntary or public facilities 
5. (social access I A wider variety of activities / education) educational opportunities 
6. (time) May have or create more time to participate 
7. (health & fitness) Greater levels of health or fitness associated with those of higher socio-economic status 
8. (self esteem) Self esteem I confidence higher levels of self esteem associated with those of higher socio economic status I middle class culture of participation I culture surrounding some facilities, or 
activities may put others off 


29. Outline what is being done or could be done to give people with disabilities fairer sporting and recreative opportunity, provision and esteem. sub max 8 

	(funding 1) 
	· overcome financial disadvantage / appreciation of income levels/investment in provision for people with disabilities I increased funding to disability sports associations (e.g. disability Sport England 

	 (strategic) 
	· provide adequate facilities at local level to participation / regional level for excellence/specialist facilities 

	 (access) 
	· access has been improved / (Disabled Person’s Act — 1981) / local Authorities must conform to minimum access requirements / consideration of toilet and changing facilities / ramps / lifts / wide car-parking bays / suitable lift control buttons etc. 

	 (attitudes) 
	· change attitudes / celebrate differences / 
acknowledge abilities in modified sports / 
assumptions / smash myths / break stereotypes / 
promote positive image of disabled 
performers/participants 

	 (training/coaches) 
	· provide specialist training for coaches / continued work to increase the number of coaches with disabilities 

	 (media) 
	· media must continue to focus on minority group sport 

	 (adaptation & 
modification) 
	· games/sports/adapted and modified to suit people with specific disabilities e.g. basketball/tennis use of larger/smaller! lighter equipment / increase team numbers 

	 (integrate 1) 
(inclusion) 
	· integrate at school PE level/local community level! continue to integrate at elite level / inclusive rather than segregated provision 

	 (positive discrimination) 
	· disability only sessions, e.g. wheelchair baseball 

	 (Big sports events) 
	· the Paralympics raises awareness of elite sport for people with disabilities / system which groups competitors with particular functional abilities to allow fair competition (at Commonwealth Games 2002, Manchester events of able-bodies and disabled were integrated) 

	 (role models) 
	· Promotion of role models e.g. Tanni Gray 

	 (campaigns) 
	· eg. Every Body Active/Pro-Motion 

	 (liaison) 
	· liaison/co-operation between organisations /National Governing Bodies/Local authorities/disability sports organisations! media should work together 

	 (awareness) 
	· providers/organisers need to be aware of specific challenges facing disabled people 



30. There are a number of social influences that can affect a person's access to sport and recreation.

(i)	Define the term target group in relation to access to sport and recreation.     (2 marks)

(ii) Identify and explain how a specific target group is affected in terms of their access to sport and recreation.      (3 marks)

(iii) Give examples of reformative policies that can be used to encourage target group participation in sport and recreation.       (4 marks)


2 marks for 2 of:

1. A group of people identified as not participating in spoil 
2. Group of people/society that are denied access to a sport or recreation 
3. Group of people facing discrimination
4. Use of an appropriate example (sub max 1)

3 marks for 3 of:

1. Correctly identified group (sub max 1)
2. Problems relating to time/amount of leisure
3. Problems relating to income/equipment costs/facility costs
4. Problems relating to access to transport/getting to a facility







Performance Enhancing Products

· Explain: the reasons for the use of drugs in sport; Describe the consequences of the use of drugs in sport (with particular reference to health, wellbeing and role modelling for young people).
· Describe possible solutions to the problem of the use of drugs in sport.
· Explain the impact on performance(s) in sport of modern technological products (with reference to particular products and activities).


31. Why should coaches discourage performers from taking prohibited performance enhancing drugs? (4marks) 

· cheating cheating/breaking rules/unfair advantage/immoral/against spirit or ethics or values of sport
· illegal some drugs illegal
· health dangerous to health/physiological risks/can be addictive/lowers life expectancy/can cause death! can lead to liver disorders/can lead to heart disease/can cause sexual or gynaecological problems/or equivalent suitable example
· psychological damage psychological damage/can affect moods or behaviour/personality change/ aggression/ depression
· status lowers status of or undermines sport/against sport/reduces interest in sport
· role modelling negative role modelling/bad example.
· coach coach in position of responsibility or with duty of care
· 

32. What is being done or could be done to reduce the problem of drugs in sport?       (4marks) 

· educate performers educate performers/make performers aware of dangers or aware of moral issues/education at schools or clubs/100% ME
· educate coaches/make coaches aware of dangers/awareness
· coaches of moral issues/100% ME (if not given above)
· punishments stricter punishments/life bans/standardisation of punishments/Olympic ban/harsher consequences/return of medals or funding/lose records
· testing stricter or random or targeted or more testing/out of season testing/more money for testing
· role models role models or Sports Ambassadors to publicise or encourage drugs free sport/’name and shame’
· research more research into dangers/research into testing
· legalise counter-culture/ make performance enhancing drugs legal/radical action
· WADA WADA/standardise world wide doping policy




33. In spite of strict bans, some performers still take performance-enhancing drugs. Identify reasons for this and explain why the fight against ‘drugs and sport’ must continue. (6 marks) 


	6 marks for 6 of  at least 2 from each section.     (Submax of 4) 

	(reasons for taking drugs) 
1.	To build muscles/increase energy/increase oxygen transportation. 
2.	Lose weight/ Gain weight/enable harder training/to mask injury/recover from injury/lengthen career.
3.	Increase aggression/increase motivation/control arousal/steady nerves/ psychological strength.
4.	Increase monetary value of winning/kudos of winning/fame/high status/society only remembers winners.
5.	Win at all costs ethic/worth the risk to be the best/fear of losing.
6.	Testing is only random/ineffective testing
7.	Poor deterrents/Poor punishments.
8.	Don’t think that drugs will affect their health.
9.	Peer group/family/coach/society pressure eg sponsors
10.	Because others are taking drugs/level playing field.
 
	(why the fight) 
11.	Unfair advantage gained/ immoral to take drugs.
12.	Cheating/rule breaking/many drugs against the rules of sport/illegal.
13.	Dangerous to health etc.
14.	Lowers status of sport.
15.	Negative role models/bad example to young people.



34. Why do some performers take performance enhancing drugs?           [4marks]

(physiological 1) - physiological reasons! to: build muscles! lose or gain weight! increase energy! reduce tiredness or other physiological reasons.
(physiological 2) 
· to mask or recover from injury! reduce pain! enable harder training! maintain standard.
(psychological)
· psychological reasons to: steady nerves! Control arousal! increase aggression or motivation or confidence or concentration or other relevant psychological reason
(pressure) 
· pressure to win! pressure from coaches or peers or media or other suitable example ! to get into a team or event
(appearance)
· to look good! aesthetic reasons! Physical appearance
(rewards) reward! money! fame! win at all costs ethic! fear of losing
(education) lack of education! unaware of dangers 
(belief) belief that every one else is doing it! Level playing field.
(escape) poor deterrents! ineffective testing! belief they will get away with it.





35. Describe possible consequences of the use of drugs in sport and possible solutions to the problem of drugs in sport.                         (6 marks)


6 marks for 6 of: sub max 4 from one section. 

	Possible consequences: 
	Do not accept one word answers – descriptions required. 

	1.(physiological.) 
	Enhanced performance by improving strength or speed or other suitable eg 

	2.(fame/fortune) 
	(Chance for) fame or fortune 

	3.(role models) 
	Poor role modelling by giving a bad example 

	4.(reputation) 
	undermines spirit of sport/ lowers interest in sport/ 
/ gives sport a bad name/ lowers status of sport/bad publicity/loss of sponsorship/ruined career 

	5.(unfair) 
	A false or unfair result or record / performer gains unfair advantage 

	6.(physiological) 
	Physiological damage/danger to health/ possibility of addiction or lowered life expectancy or death/accept example/s such as liver disorders or heart disease or sexual or gynaecological problems 

	7.(psychological) 
	Psychological damage/mood swings/behaviour problems/increased aggression/onset of depression/or other suitable example 

	8 .(law / punishment) 
	Law breaking 
/ ban or fine or being stripped of medals or other punishment. 

	Possible solutions: 

	9. (punishment) 
	Stricter punishments /Olympic life bans/standardisation of punishments/ /harsher consequences/return of medals or funding/ fines/ lose sponsorship / lose prize money 

	10. (testing) 
	Stricter or random or targeted or more or better or regular testing/out of season testing/more money for testing/more research into testing 

	11. (education) 
	Educate coaches or performers /make coaches or performers aware of dangers or aware of moral issues /education at schools or clubs /100% ME 

	(WADA) 
	WADA / standardise (worldwide) doping policy (especially by NGBs) 

	13. (role models) 
	role models or Sports Ambassadors to publicise or encourage drugs free sport/ ‘name and shame’ 

	14. (counter cult) 
	Legalise performance enhancing drugs 

	15. (research) 
	More research into dangers 











36.  Modern technological products are a key feature of contemporary  sport.  Outline advantages and disadvantages  on performance in sport of using modern technology. Use examples of specific technology to support each of your points.    (4 marks) 
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Sport, sponsorship and the media

· Explain the roles of the media (informing; educating; entertaining; advertising).
· Evaluate critically the impact of the media on sport (with particular reference to its role in  promoting balanced, active and healthy lifestyles and lifelong involvement in physical activity).
· Explain the relationship between sport, sponsorship and the media (‘golden triangle’).


37. Identify roles of the media. 

NB: first two different responses to be marked 
· Inform 
· Educate 
· Advertise / promote I publicise 
· Entertain 

Outline both positive and negative effects of the media on sport.
1 mark per point max 6:
Sub max of 3:
Positive effects:
· production of role models/copying of good behaviour/increased status of sport;
· stereotypes can be shattered;
· can increase participation;
· can highlight minority sports and sports of minority groups;
· sport now part of entertainment industry/advertisements;
· rules/timings/seasons/format/structure changed (in positive context).

Negative effects:
· focus on trivial/sensational aspects/negative behaviour/negative role models;
· stereotypes can be reinforced; 
· reduction in participation/a spectating society encouraged;
· usually focuses on a few main sports/not minority
· sports/unequal coverage;
· (if not given under positive influences above) rules/timings/seasons/format/structure changed (in negative context);
· financial rewards only high at the very top/some performers may be forced to perform more frequently than is sensible or safe/decreased gate receipts.




38. Discuss both positive and negative influences of the media on sport. 

Positive influences - Sub max4 
· role models created/copy good behaviour 
· increase status of sport/increase popularity of sport/increase awareness/increase 
· profile/promote sport 
· stereotypes/challenged shattered/myths challenged/shattered 
· participation increased 
· new sports promoted/minority sports highlighted/sports of minority groups 
· given coverage 
· money to sport/money to clubs/sponsorship 
· rules/timings/seasons/format/structure changed (in positive context). 

Negative influences - Sub max4 

· negative role models created/focus on trivial aspects/sensational 
· spects/negative behaviour 
· negative stereotypes reinforced 
· passive spectatorism encouraged 
· focus on a few main sports/notably football/not minority sports/unequal coverage 
· can direct/influence rules/timings/structure to make the sport fit into scheduling 
· financial rewards only high at the very top/unpopular sports get very little or no 
· money/sports become reliant on money from media/low media coverage = low 
· sponsorship/decreased gate receipts 
· dangers injuries of sporting participation highlighted. 
 

39. What is meant by the term 'golden triangle'?  Identify three different roles of the media giving an example of each. (5 marks)
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40. Discuss the relationship between sport, sponsorship  and the media.    (1o marks) 
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41. The media can have both positive and negative effects on sport. Outline both positive and negative effects of the media on sport.            [6 marks]
 1 mark per point max 6: 	
	Positive effects:
•	production of role models/copying of good behaviour/increased status of sport;
•	stereotypes can be shattered;
•	can increase participation;
•	can highlight minority sports and sports of minority groups;
•	sport now part of entertainment industry/advertisements;
•	rules/timings/seasons/format/structure changed (in positive context).
 
	Negative effects:
•	focus on trivial/sensational aspects/negative behaviour/negative role models;
•	stereotypes can be reinforced;
•	reduction in participation/a spectating society encouraged;
•	usually focuses on a few main sports/not minority sports/unequal coverage;
•	(if not given under positive influences above) rules/timings/seasons/format/structure changed (in negative context);
•	financial rewards only high at the very top/some performers may be forced to perform more frequently than is sensible or safe/decreased gate receipts.


42. Describe positive effects that the media can have on sport.	(6 marks) 

1	(participation)   increased participation (in sport)
2	(funding)	     media attracts sponsors or advertising which brings money to sport / selling of TV rights; Do not accept increased funding or more money to sport on own / advertise on own
3	(role models)    positive role models promote sportsmanship; Do not accept role models promoted on own
4	(myths & stereotypes)	    myths or stereotypes can be broken (e.g. women can’t play football or other suitable example)
5	(minorities)	       minority sports or sports of minority groups highlighted (eg wheelchair basketball or netball or other suitable example)
6	(entertainment)	     media makes sport more entertaining or attractive to spectators / rules or timings or seasons or format or structure changed to suit TV /changes to sport to speed up action or scoring (eg Twenty20 cricket); Accept excitement generates spectatorism.         Do not accept entertain on own
7	(technology)	     impact of (media) technology (eg: slow-motion replays or ‘miked’ referees or Hawk-eye or video umpires or other suitable example) which helps officials or increases interest or understanding; Accept reference to increased entertainment if linked with technology
8	(status / promotion)    	sport promoted / status of sport raised / sport gets good reputation / increases status of certain clubs; Do not accept advertises club on own / raises awareness of sport


Violence in sport

· Demonstrate knowledge and understanding of violence in sport (players and spectators).
· Describe possible causes and solutions.


43. Violence by spectators and players is a contemporary sporting issue. Discuss violence in sport with reference to both causes and solutions.      (10 marks)

Causes of violence: Players and Spectators
1. (frustration) 		frustration with match officials or other suitable example of frustration
2. (emotional intensity) 	emotional intensity or importance of result or pressure/pre-match hype or psyche-up/position in league 				or cup or competition/monetary reward.
3. (abuse/provocation) 	provocation or abuse or 'cheating' or rule breaking by opponents or team mates or (where relevant) 				from crowd/violence on pitch/racism
4. (punishment)		lack of punishment or deterrent
5. (religion/tradition) 	religion/traditional rivalry/local derby/team loyalty 
Causes of violence: Players
6. (weapons) (potential)	'weapons' e.g. sticks or clubs
7. (nature of game) 	nature of game/body checking or contract e.g. ice hockey or rugby
8. (kit) 			kit or equipment that 'de-humanises' or protects
Causes of violence: Spectators
9. (alcohol/drugs) 	alcohol/drugs
10. (numbers) 		overcrowding /poor spectator provision/poor policing or stewarding.
11. (hooligans) 		hooligans at football/organised violence
12. (mass culture)		mass culture/peer pressure/tribal nature of event/loss of individual identify or diminished
13. responsibility 		within crowd/limited alternative outlets for energy 
Possible solutions: Players:
14. (rule changes)		Rule changes
15. (punishment)		More severe punishments/accept suitable example
16. (education)		Education/emphasis on fair play/position as role models emphasised
17. (officials)		More officials/more authority for officials
18. (technology)		Technology/video playbacks
Possible solutions: Spectators:
19. (Deterrents) 		Stricter deterrents or punishments (eg. remove season tickets)
20. (control of alcohol) 	Control of alcohol
21. (facilities) 		Improve spectator facilities/separation of fans/home and away fans to leave separately
22. (CCTV) 		Use of CCTV or other security measures
23. (liaison) 		Liaison of police from different areas or countries
24. (family) 		Promotion as family entertainment/family sections within crowd


44. Explain the causes of violent behaviour by both players and spectators in high level sport.    (6 marks)

	Players 1 
	(frustration) 
	frustration with match officials or score or result or own performance I controversial decisions 

	2 
3 
	(emotional intensity) 
	emotional intensity I pre-match hype or psyche-up / importance of result / local derby I team rivalry / pressure 

	(abuse) 
	chanting or abuse from crowd 

	4 
	(punishment) 
	lack of suitable punishment or deterrent 

	5 
	(provocation) 
	provocation by opponent I ‘cheating’ by opponents / gamesmanship 

	6 
	(weapons) 
	‘weapons’ /eg sticks or clubs or bats 

	7 
8 
	(nature of game) 
	nature of game! 
if body checking or contact part of game eg ice hockey or rugby 

	(kit) 
	if ‘game’ involves kit or equipment that ‘de-humanises’ opponents or officially protects them 



	spectators 
	

	9 
	(frustration) 
	frustration with match officials or score or result or players 

	10 
	(emotional intensity) 
	pre-match hype! media hype I emotional intensity! importance of event / pressure 

	11 
	(abuse) 
	racism / provocation I verbal abuse 

	12 
	(punishment) 
	lack of suitable punishment or deterrent 

	13 
	(alcohol) 
	alcohol I drugs 

	14 
	(religion/tradition) 
	local derby! religion I traditional rivalry! team loyalty 

	15 
	(numbers) 
	over crowding! large numbers of fans I poor provision for spectators I poor policing or stewarding 

	16 
	(hooligans) 
	hooligans at football / some ‘fans’ attend to cause trouble! organised violence 

	17 
18 
	(mass culture) 
	mass culture situation ! peer pressure I tribal nature of event! loss of individual identity in crowd ! diminished responsibility in crowd 

	(pitch violence) 
	violence or behaviour on pitch copied 




45. What are some of the possible causes of crowd violence at sporting events?         (3 marks)

· (alcohol) alcohol! drugs
· (frustration) frustration or displeasure with match officials or score or results.
· (tradition) traditional rivalry/team loyalty/’ local derbys’/ religion.
· (abuse) verbal abuse! provocation! racism! racial discrimination
· (emotional) emotional intensity! importance of the event! over excitement! pre-match hype.
· (numbers) large numbers of fans ! overcrowding ! poor provision for spectators! poor policing or stewarding
· (hooligans) hooligans at football! some ‘fans’ more concerned with causing trouble than watching football
· (mass culture) Mass culture situation! tribal nature of event! Individuals lose identity within the crowd! peer group pressure! diminished responsibility within crowd
· (pitch violence) violence or behaviour on the pitch copied by or transmitted to spectators
· (punishment) lack of suitable punishment or deterrent.

The Olympic Games


· Demonstrate knowledge and understanding of the background (vision of De Coubertin), principles, aims and philosophy of the modern Olympic movement, summer and winter format, International Olympic Committee (IOC) and British Olympic Association (BOA).
· Explain the commercialisation of the Olympics: pre and post- 1984 (Los Angeles).
· Describe the opportunities and implications for sport and society in the UK arising from 2012, (impact of being a host nation on sport and society; benefits and drawbacks including potential for increasing participation and promoting healthy lifestyles particularly among young people),
· Explain how the Olympic Games is a vehicle for nation building e.g. China; the ‘Shop Window’ effect, government control and funding of sport, sport as a political tool.



46. What are the characteristics of sport when it is used for political reasons?    (3 marks)

· (political) sporting success reflects political success I government stability  
· (government) Sport controlled by the government / centralised 
· (funding) funded by government / supported by government I disproportionate funding 
· (appeasement) used to appease population I keep people happy I feel good factor / reduce crime I social control I increased popularity of government 
· (nation building) nation building / shop window effect I to increase international prestige / national pride I national image 
· (country) performer competes for country not self / individual less important than politics / collectivism 
· (elitism) Elitism / concentration on best / selective 
· (profile) High profile I Olympic sports chosen





47. The Modern Olympic Games are over 100 years old. Outline the background of the Modern Olympic Games.   (6 marks) 
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48. Critically evaluate the possible impact of hosting the Olympic Games in the UK in 2012. Your answer should include benefits and drawbacks to both sport and society.     (10 marks)
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49. Identify possible benefits of hosting the 2012 summer Olympic Games in Britain. (5 marks)



5 marks for five of:

Benefits to Britain as whole:
· Increased participation in sport and physical activities due to: Olympic Games inspiring young people to take up sport / role models / media coverage / encouragement on children's TV / campaigns or competitions in schools / Sport England and other home country council campaigns associated with the Games / campaigns by other sports organisations e.g. National Governing Bodies of Sport
· Health, fitness or well being improved due to participation 
· Feel good factor.
· Improved communications or transport system or road and rail network
· Tourism increased / income from tourism
· New businesses created / business profit.



Benefits to Sport:
· increased funding for sport;
· Olympic standard facilities built/legacy of facilities/London left with training facilities or offices or sports science or sports medicine facilities;
· other facilities built or re-furbished throughout Britain;
· higher profile for sport/young people given a goal to aim for;
· host countries often win more medals than usual;
· organisation or administration of British sport
· improved/improved communication between sporting
· organisations.



Benefits to Local Area:
· London promoted for business;
· employment opportunities/job creation/skill development for local people;
· regeneration of area/rejuvenation of deprived area;
· for local community: reduction of crime rates/increased educational attainment/increased sense of belonging;
· housing from 'Olympic village' left/housing left for new
· residential community/3,500 new housing units available;
· increased social integration or increased co-operation through working on local projects.




50. Explain how the Olympic Games can be a vehicle for nation building. (6 marks)
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1.	Explain the commercialisation of the Olympic Games since 1984 and how the Olympic Games can be a vehicle for nation building.
[10]

 
2.	10 marks – Levels marked question

	L3
8-10 marks
	A comprehensive answer:
•	detailed knowledge & understanding;
•	effective analysis/critical evaluation and/or discussion/explanation/development;
•	clear and consistent practical application of knowledge;
•	accurate use of technical and specialist vocabulary;
•	high standard of written communication.
Discriminators from L2 are likely to include:
•	an understanding of the background to commercialism
•	understanding of the principle of nation building
•	both parts of question answered well

	L2
5-7 marks
	A competent answer:
•	satisfactory knowledge & understanding;
•	analysis/critical evaluation and/or discussion/explanation/development attempted with some success.
•	some success in practical application of knowledge;
•	technical and specialist vocabulary used with some accuracy;
•	written communication is generally fluent with few errors.
Discriminators from L1 are likely to include:
•	some knowledge of the principle of nation building
•	both parts of question have been answered

	L1
0-4 marks
	A limited answer:
•	basic knowledge & understanding;
•	little or no attempt to analyse/critically evaluate and/or discuss or explain;
•	little or no attempt at practical application of knowledge;
•	technical and specialist vocabulary used with limited success;
•	written communication lacks fluency and there will be errors, some of which may be intrusive.




	Indicative content: Candidate responses are likely to include: (relevant responses not listed should be acknowledged)
Numbered points = knowledge / understanding
Bullet points = likely to be development of knowledge
	(explanation of): Commercialisation of the Olympic Games:
(amateurism)
1.	(pre 1970s or 1980s) Olympic Games was amateur or for amateurs / athletes not paid / professionalism frowned upon
(inequality)
2.	‘Athletes’ from some countries were better funded or supported than others / gap between some countries and others
•	USA - scholarship system
•	‘Eastern bloc’ - state funded /
•	UK - lagged behind / athletes had full or part time jobs or other suitable example/ ‘trust funds’ set up for UK athletes
 
(commitment)
3.	(In order to realistically compete) athletes needed to train or commit full time (scandal)
4.	The move from amateurism to professionalism was associated with scandal or was not smooth / ‘shamateurism’ or fake amateurism
(IOC)
5.	IOC initially against commercialisation of Games / after Montreal the IOC allowed more commercial involvement IOC gradually accepted need for commercialism / IOC decisions increasingly linked to funding issues
 
	(Montreal ’76 / financial disaster)
6.	The Montreal Games (1976) were a financial disaster / host countries under great financial pressure before commercialisation of Games
	(LA 1984)
7.	Los Angeles (1984) as the turning point or start of commercialisation or was the first highly commercialised Games
	(Uberroth)
8.	Peter Uberroth employed to commercialise Games or was responsible (for commercialisation of the Games)
	(companies)
9.	(Private) companies invested in or built the major facilities
•	Since commercialisation the facilities have been more spectacular
	(TOP)
10.	Impact of The Olympic Partner (TOP) programme /TOP partners free to display Olympic logo companies became (official) sponsors or suppliers or licenses / Games attractive to sponsors
e.g. Coca-Cola/Visa/McDonald’s/Panasonic/UPS/Kodak or other suitable example
	(Positive Impact)
11.	(Many argue that) commercialism has saved or improved the Olympics / commercialism now the norm
	(TV rights)
12.	TV (or radio companies) charged (for coverage rights)
	(TV)
13.	The Olympics have become commercialised due to TV / commercialism linked to growing (global) TV audience / impact of ‘golden triangle’
	(profit for hosting)
14.	Countries or cities now see financial value in hosting Games / Olympic Games now a profit maker / companies use the Games to raise profile or make profit
•	Reference to credit crunch and financial issues leading up to future Olympics


[bookmark: _GoBack](explanation of): Olympic Games as a vehicle for Nation Building:
	(Nation Building)
15.	(Nation Building can increase:) prestige or status or image of country / increased national pride / country gains publicity or is ‘put on map’ or on world stage or is showcased / world ‘looks in’ and get a positive view
•	Nation Building for host country (e.g. China)
•	Nation Building for the country of successful visiting athletes (e.g. Ethiopia)
•	So increased tourism
	(shop window)
16.	Shop-window effect (operates)
•	Those in the host country ‘look out’ and feel appeased or get ‘feel good’ factor / ‘feel-good’ factor or appeasement for host nation or home supporters supporting home team
e.g. or Sydney 2000 or other suitable example
	(political tool)
17.	Olympic Games can be used as a political tool / sport and politics linked /sporting success reflects political success / sport a vehicle for achieving increased political stability or popularity / sporting success (said to) reflect power of country
e.g. of links between sport and politics e.g. Munich OGs / Berlin 1936 (Hitler and Jesse Owens)
	(China - gov)
(Beijing - new China)
	(Beijing - economy)
(Beijing - facade)
18.	(In China the) government controls and funds (much of) sport / China has centralised system
•	Beijing Olympics (2008) were a ‘coming out party’ for China / an opportunity for China to show its (alleged) changing (more open) system or (alleged) political reform or show that Communism works / to show its emergence as a world power
•	Beijing Olympics (2008) were an opportunity for China to show its economic status
•	Beijing Olympics (2008) were an opportunity for China to conceal human rights issues or problems or to (try to) escape from poor human rights record / countries (sometimes) hide behind a facade or behind Olympic success / a false picture can be created
[10]
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(@) Describe current measures to increase sporting excellence in the UK by relevant bodies or organisations. (5 marks)
(sub max 3 from any one organisation eg 3 from UK Sport plus 2 from BOA = 5 marks max)
Organisations (1-4) must be named and linked to correct theory point__no mark for organisation on own Do ot aceept
UK sport:

T distributes national loftery funding / (invests ir) World Class (Performance or Pathway) Programme /
funds Podium, Development and Taler programrne / invests Government or Public funding (into elte sport)
promotes ethical behaviour /runs anti-doping programme / 100% ME
bids for or aftracts major (sporting) events (eg Olympics 2012)
doss research into training or coaching science Strategic support on
wiorks with or supports NGBS own
runs Talented Athlste Scholarship System (TASS) / supports or funds elite performers in higher education.

National Institutes / EIS /SIS /WIS / SINI / centres of excellence; Practcal support on

7 (support via hub or satellte sites) eg Bisham Abbey / Lillesnall/ Loughborough Uni / Roehampton (tennis) or other eg. | own /

8 scientfic support/eg biomechanics nutriion /psychology /physiotherapy /strength & conditioning of cther eg coaching or fasiities on

s high quality coaching or faciltes / provides training camps. own i

10__Performance lfestyle advice (PLA) / career advice. post career advice

National Governing Bodies / NGBS’

1 talent D

42 work of performance directorls

13 buikling national facilty or centre/s

44 whole sport plans or one stop plans

15 _does research into training or coaching science

British Olympic Association / BOA-

76 fundraises

47 works on Olympic Bidis

18 _supports performance lfestyle advice (PLA) (of Insitutes)

Department of Culture Media & Sport (DCMS) / London Organising Commitiee of Olympic Games (LOCOG]

19" (both) responsible for delivery of London 2012 / oversee London 2012

20 DCWS oversees public sector funding / pus money info sport

21 Sport England: funds elite programmes in (some) non Olympic 3poris (eg notball] Ref._pariclpation

22 UK Sport or National Insttufes or NGBS or BOA are becoming more efficient / improvement of (UK) sporting syster

25 academy programmes / G+T programmes / links between Sports Colleges and (nafional) nstitutes Sports calkges on oW

; B 5 marks in total for question 3 (b]
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- 3 (d) (i) Describe the role of either UK Sport or one of the National Institutes of Sport.
(3 marks)
Sub max 3 for either UK Sport or National Institute
Do notaccept
Provd Ttacil
The role of UK Sport s o] v s
P e Develops elite or high performance sport in the UK /
- works on a strategy to increase (sporting) excellence in UK / supports elitism
2. (lottery) Manages or distributes National Lottery or world class funding Gives money to elite / rec
N Promotes ethical behaviour / has anti-doping jramme /
3. (behaviowr) | 1 urages ‘rugs free sport P pro
4. (events) ‘Attract major events (eg Olympics 2012)
5. (efficiency) Increases efficiency of organisation or administration of sport (in UK}
6. (relationships) | Manages the UK's sporting relationships with other countries
7 PLA) Helps elite performers develop a sporting lfestyle /
gives Performance Lifestyle Advice (PLA)
. (support/ co- | Supports o works with NGBs or Home Gouniry Gouncils (eg Sport England) o “Supports coaches.
operalion) | National Insittes or e coaches
o (ass) (Manages the) Talented Athlste Scholarship System
g (TASS — govt funded programme linking sport and higher education)
“or The role of National Institutels of Sport Provides coaching / facilties/ sports
Institutes provide: science etc / develops talent
10. (practical) Practical support (to elite performers) / world class or high level facilities / Gives support / provides faciliies
tries to produce medat winners or elite performers.
11. (analysis) Performance analysis
12. (medicine) | Sports medicine / medical consultation or soreening
To give sports science support /
13, (ssencey | MiliopOCIBty/psychologylphysiotherapybiomecharicsisrengh &
conditioning/sports massage/sports vision or other suitable example of practical sport
science support
T4_(PLA) ‘Career or education o ifestyle advice / performance lifestyle advice
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Section C: Socio-culfural Studies relating to participation in physical activity |

. Do notaccept

3@

the foundation, participation and performance lovels of the sports development pyramid.

1. (founcation)

Young or school children /Teaming (basic) sKils / learning stage |
Physical Education / school level / introduction to or irst attempt at sport /
variety of activiies / leaming positive atttude to physical activity / grass roots
mass participation

basic or low or lowest fevell

fow or lower level of skill
non-competiive / learn rules’ beginners /
babies / novices /

getting into sport / fun / enjoyment /
cognitive stage

2. (participation) | 50hool or Glub or team Invalvement / extra-curricular / regular involvement/ | intermediate level gaining experience /
recreational involvement / choosing actvities [ for health o fitness / more skill / higher level of skill / more
for friendships or fun or enjoyment /s hobby /in leisure time dedicated / sport for all | partcipate more /
Sunday league / associative stage
3. (performance) | ISt of county or regional or academy’ Imvolvement / emphasis on igher level of kil / more sKil / more

‘competition or winning / competitions / highly compettive school participation /
highly competitive club partiipation / skilled or committed or dedicated
performers | rgule)treining { coacting/ keen to improve

dedicated / quite high level of kil /
medium skill/ semi-pro / structured /
organised / autonomous stag

B

e

3 (a) (1) Desctibe how ssteem could affect a persom's placement on the sports development pyramid.

2 marks
T (high "high esteem or confidence or aspiration of respect or status (of person / sport) | I too confident performance oan diminiah
helps.) | likely to encourage participation or improvement or help progress up pyramid / | /if high you develop quickly through your
high.... likely o result in higher placement (on pyramic) / sport
high .. needed to reach higher levels on pyramid
2. (lowllack of | low  lack of esteem or confidence or aspiration or respect or Status (of person | I low you worit reach your peak /
hinders...) | /sport) liely to limt or restrict partcipation or improvement or imit progress p | low will restrict performer /
pyramid / low . kely to result n lower placement (on pyramid) / /lack of confidence means you give up /
low ... means you wonit reach higher levels or you'l stay at lower levels low means you don't believe you're good
enough
3. (imiting Tevels of esteam can b lmited or affecied by stereotyping or discAmInation or
past experiences / discrimination experienced by young or elderty or disabled
or women or ethnic minorities can affect esteem
T G e e e e e e e G A T LS N R a(a
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Section C: Socio-Cultural studies relating to participation in physical Accept Do not accept

acti

3(c) | Inthe UK various organisations are involved with physical activity.

Describe the work of both: Home country organisations (such as Sport England) The British Olympic Association (BOA)

o 5 marks - sub max 3 from one section.

Lo Home Country organisations - Sub max 3

1. [ (partcipation) | (works to) increase participation or get more people | Bulds foundation of Sports
involved (in sport) / promote community sport o active | development pyramid. (so
communities / make countries ‘actve sporting helps more people to excel)
nations'/ start, stay, succeed  tries to reduce dropout

2| (campaigns) | accept any relevant campaign €., (Gey Active’ ‘Gther vald HC campaigns
*Sporting champions’, ‘Sport Action Zones’ should be accepted

3. (govisupport) | supports government targes / ©.g. supports PESSCL | PESSYP works with schools
strateqy.

4| (unding ‘provides o distibutes lottery or government funding rovides funding on own

lottery) Jinvests in community sport Funds or provides equipment
or faciities
(promotion) Promotes or encourages volunteering / coaching / Supports coaches.

leadership / offiiating (to get people involved)

6. | (target groups) | targets priority groups (e.g. disabled or_elderly)

7. (cooperation) | works with other organisations (e.g. NGBS/ HEFFE / | Works with spors colleges
local govtYST/UK Sport LOCOG) /shares good
practice / encourages co-operation or partnerships
between organisations / promotes network of clubs,
coaches, facilties and volunteers

5[ @012) ‘works 1o ensure that London 2012 leaves a sporting
legacy

. [ (excellence) | responsible for funding efite performers in some Tunds efte performers
sports (e.9. squash / netbll) onown

70.] (imormation) | provides information or experiise or advice
(e.5. on coachingfiacilties/sports development)

71| (playing fields) | Protects community playing fieids.

1:37

01/06/2012





image6.png
Bewe- |BE S

[EoESR=Er NN

® @[ NG| @[] B B Tools | Comment | Share

" (8. on coachngFaciiies/sports developrient]

(L] 71| (playing fields) | Protects community playing fieids. B
s

G451 Mark Scheme January 2010

Section C: Socio-Cultural studies relating to participation in physical activity Do not accept

“The British Olympic Association (BOA) - Sub max 3
72 (promotion | promotes Olympic Games / develops Olympic Movement
12012) organises Olympic day / promotes public relations /
involved with organising London 2012
13 (bids) ‘works on Olympic bids
14] (sponsors) | agooits of wrks WA ol sponsors for 2012 Games || aracs sponacrshie Sponsors athietes
ind raises
15[ (Team GB | Heips select Team GB /SUpports or prepares of manages | Organises Biitain's
organisation) | or organises Team GB / provides workshops o training for | involvement in the
‘Team G (e.g. on motivation or performance lfestyle) | Olympics
16.] (camps) provide pre-Games training camps
17.[ (cooperation) | Works with I0C/other named organisations & g. UK Sport Works with ofher organisations
on own
'S marks fotal for question 3 ()
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3(e) Indicative content Canddate responses are IKely to Tclude: (relevant responses nof Isted should be acknowledged)
Numbered points = knowledge / understanding __Bullet points = likely to be development of knowiedge
(Opportunity)
1.time available
= employment or unemployment / work commitments

2.income or money
« employment or unemployment
« if you can you afford club membership or afford lessons or equipment etc.

3.ability or skill or fitness levels / health

4.choice / don't want to participate in physical activity / carit be bothered
o other things / unaware of health beneftts
technalogy / computer use
computer games WilXbox - positive or negatve
‘amchair cufure/increasingly sedentary lfestyles/inactive society

(Provision) availability of:
5.faciles / equipment

6.clubs / classes / courses

7.coaches or leaders
8.transport / acoess to or rom rural areas

(Esteem)

9.Esteem or confidence
+links to body image
+ embarrassed due to body shape (which doesn't match TVimedia perfection)
«  intimidation

10. Stereotyping / myths
«  selulfling prophecy - when a minorty group acoepts society's view or canforms to stereotype
.g. when a working class person accepts that they are uniikely to be a tennis or golf star

(Minority groups)

11:04
01/06/2012
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11. Discrimination o unfair treatment
12. Gender
« provision of suitable activtles / suitable timings / lack of créche facilties
13 Disabilty
= specialst facilfies or equipment
«  specialist clubs or teams
14. Rage or religion
« some groups have negative attitudes towards sport
. g. Asian women may not take part due to sub-cultural values or personal reluctance
15. Age - young or elderly
' bad experience at school so put offfor lfe
«  lack of suitable instructors or coaches
16. Class
« class constraints leading to fimited access
.g. access toa polo club or a private tennis or golf ciub
(Other)
7. Power of media to influence participation
 unaware of opportunities / poor advertising
8. Influence of role modelsffamily friends
19. School experience - posiive or negative
- time devoted to sport and PE in school
e.q. ifat a sports college or independent school
20 Weather
« limtations or restrictions due to climate or weather
= notas favourable as other countries
21. natural landscapeftopography
e.g. mountains for sking
22. London 2012 ~ impact and influence
23. Campaigns

January 2010

+ Work of Home Country Councils e.g. Sports Council for Wales e.g. a named campaign to promote partcipation

“The following annotations were used in the marking of unit G451

Section C Total [30]

)
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01/06/2012

<




image9.png
T2 3.pdf - Adobe Acrobat ProfRR T N N e N - -In S

File Edit View Window Help

Bowe- |BE B

[EoESR=Er NN

® @[ NG |= |- | [H B Tools | Comment = Share
L] Gas1 Mark Scheme January 2011 4
= 3 (c) Modern technological products are a key feature of contemporary sport. Outline the advantages and disadvantages on
performance in sport of using modern technology. Use examples of specific technology to support each of your points.
m (4 marks)
Sub max of 3 for either advantages or disadvantage
A different example needed to support each point/gain each mark
“Recept Alemalive examples (o supporl poris: o ot aceept
« hear rate monitors  iming equipment « physiological aids e blood doging/ |+ Massage /physiotherapy
« computersivideo recorders Auman growth hormone « hyprosis /imagery
12 weights/treadmills/weighted vests/parachutes/pulleys / . nutritional aids including sports drinks /
hypoxic tents / nasal strips shakes / supplements

Accept other relevant examples

1. (outcome / Fairer outcome / fewer disputes / larfication of goals or tries or whether ball in or out
entertainment) | eg video playback / third or TV umpire / Hawk -Eye

entertainment or interest for crowds
eg waiting for result from TMO / Hawk ~Eye

2. (safey) ‘Safety eq gum shields / cricket head gear /landing mals.

3 Comfort eg clothing / equipment design such as footwear

a More skiful/ mproved or more sfiicent or more effecive performance / eg boay sufs (aletcs / swimming) 7
graphite or ttanium equipment / modern footballs allow better swing or curve

5. (understanding] | Better understanding of rules g refs or umpires being ‘miked up for al o hear

6. (analysis) “Analysis eg use of video or other playback equipment /_rowing boats that measure or record foroes or mofion

7. (iraining) To enhance training eg yre fowing / elastic cord / diet /supplements

5. (recovery) “To aid recovery / recover from injury eg medical products such as artfical igamert andjor jont replacerment /

use of llegal’ pharmacological aids or drugs / compression wear/ ice baths

S (nclusion)

Inclusion or partiipation eg carbon flbre blades/artfical legs/wheelchairs / surfaces that aliow piay thioughout the year

10 (purity) Purly of sport enhanced eg use of drug festing equipment or methods
Disadvantages:
Sub max 3
11. (cheating) Cheating eg drugs n sport
12 (disruption) Disruption to ‘game’ eg time taken for video playback
13, (inuy) Injury eg from bladed boots /due to use of rugby shoulder pads which may make some players feel Invinble.
4. (unfair advantags | Unfair advantage / expensive / dependent on sponsor eg F1 technology (not iniially used by allteams)
J expensive) Technology not equall available / not everyone has the ftem e high tech bikes to more wealthy v less wealthy countries
75. (ost traditional | Loss of traditional ethic or nature of sport / win at all costs rather than partiipation for enjoyment
etnic) g use of high tech equipment at junior or local level

@ marks in total for question 3 (¢].

20
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_ Section C Socio-Cultural Studies relating to partiipation in physical activity
Questi Answer Marks nce
3 1
Accept Do not accept.

TRelationship of Ik batween). 7. Sporling events' for sport | ‘performer for sport
= sport and sponsorship and media ‘Sponsars' for sponsorship /
e triangle if labelled correct)

[} 3| Mark first three definite attempts TV may not = an attempt

Identification and examplo noeded for each mark

T Advertisel

{on perimeter fencing / sponsors /
advertising/ | products ] events / role models /
promote/ | leagues / minority sports
promation /

publicty /|

publicise

‘Accept Do not accept
Role and__ Example Same example for more than | Role without example
inform " tell about fixtures / results stafs ‘one role if accurate /
finformation | league positions / news / fixtures / Otner relevant sxamples of
make people : analysis / behaviowr / role each role
aware of /tell : modelling / campaigns / skills / 7 They inform viewers of
Jreporton | tactics/ rules / documentaries what's going on /about
sport
Educaisl | explan o each abot ires 7 z Shoursot
Education/ | results Jstats / league positions /
teach news | fixtures | analysis /
behaviour / BAHLS /
| role modelling / campaigns  skills /
| tactis / rules / breaking down.
| stereotypes / documentaries 3 Wi Sport
. Enferiain/ | programmes | documentaries /
entertainment | shows / matches / events / big
i games / Super Bow / interviews r oot

1235 a
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Indicative content Candidate responses are [kely 1o Include: (relevant 165ponses not sted should be acknowledged)
Numbered points = knowledge/understanding_ Bullet points = liely to be development of knowledge
() _Discuss the relationship between sport, sponsorship and the media. _(10 marks)
‘Goiden triangle
4 sport, sponsorship & media form the ‘golden triangle®
+ very strong relationship / relationship has become stronger i recent years / each element affects or relies on others /
sport has changed due to the relationship
+ UK'adopted golden triangle from USA / ‘Americanisatior of Britsh sport
- triangle reflects capitalism o free enterprise or is about making profit or money
more mecia coverage = more sponsorship / sponsarship depends on media coverags /
‘sponsorship has increased due to media coverage
‘eg England Netballfor whom TV coverage has increased sponsorship / expense of advertising at Super Bowd
3(relationship) allows major events to be staged
g London 2012
4{relationship allows) improved faciltes for players or spectators (due to funding from sponsorship o media)
g premier league footoall v women's hockey

Golden triangle - disadvantages
5 deviance  loss of integrity for sport
+ dueto increased pressure to win / win at al costs / Lombardianism
‘g match fixing alegations in cricket (England v Pakstan at Lords 2010)
certain sports dominate / low profile or aver evel or minarity group sports get e or no media attention { get It spansorship
(50 less able to market themselves)
g voleyball or other suitable example
exploitation  fame 00 much for some
« " performers committed to_demands of sponsorfs / performers may have to compete more than is desirable
‘g young succsssful footballers unable o cope with media exposure and/or wealth
Media
8  the media includes various forms of communication
g TV / newspapers / adio / intemet / other suitable examplels
8 roles of media: inform / educate / entertain / advertise / media highights sporting ssues
g acoept suitable / relevant examplefs of roles
10 TV affects sport / TV is the most powerful aspect of media / sport on TV atracts high ratings o viewing figures
« buying and selling of TV or broadcasting rights
eg accept suable / relevant examplels.

1221 a

01/06/2012
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increased participation
money to sport from media
g money to LTA from BBC (Wimbiedon)

role models created / copying of (good) behaviour of (positive) role models

eg copying sportsmanship

mecia promotes or increases awareness of (minoriy) sport

eg acoept suitable examplels

media has made sport more: entertaining / popular / exciting / better o watch

‘g half tme at Super Bowl/ mascots / Hawk Eye other suitable example/s of entertainment etc

sport stars created /celebrity status possible

g accept suitable examplels

reference to (impact or influence of) Sky or cable or digital TV

‘eg 24t coverage / huge variety of sports

media influences o controls or changes (sorme) aspects of sport — (which can be good or bad) / myths or stereatypes broken or reinforced
eg rules or scheduling or format

g Twenty20

Media and sport - disadvantages
19 (argument that there s) too much sport on TV / sport over-exposed
« decreased participation / peaple watch rather than partcipate
20 copying or being influenced by bad behaviour of (negative) role models
g bad language / lfestyle choices
21 irresponsible press coverage
« fueling (by press) of negativiy towards opponents
g England v Germany football
22 media intrusion or media demands
= bright ights etc may put performers off
&g requirementto give press interviews immediately after a match
23 Pay Per View means not everyone can see al events
‘e accept suitable examplels

Sponsorship
24 money to sport from sponsorship / sponsorship s the funding of individuals or teams or events or kit
« toincrease brand awareness or company exposure and/or to make profit
« sponsoring sport gives healthy or ‘cool image to sport
eg acoept suitable / relevant examplels

01/06/2012
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= endorsements of products by well Known performers
g accept suitable / relevant examplels

25 powerful or dominant sports or the sports of powerful or dominant groups may achieve have some control over sponsors
eg Premership football

26 sponsorship allows (fullime) training / t allows participation & a job or professionalism /
sponsorship gives performer's or ciubs financial security
= lackof sponsorship / money = limited progress

27 sport sponsorship (generally or has been) a relatively Inexpensive form of advertising
 reference to Impact of recession

‘Sponsorship and sport - disadvantages
28 bad image for sport due to being linked to tobacco or alcohol or fast food products
g accept any suitable / relevant example.
29 pressure of sponsors demands
« appearances

)
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®

The Modern Olympic Games are over 100 years old.
Outline the background of the Modern Olympic Games.
(4 marks)

Accept

Do not accept

(De Coubertin)

(Baron Pierre) de Coubertin (nad dea)

Tncorrect spellings

First name without
second name eg
Baron Pierre

{Ancient Games)

“Ancient Olympic Games (infiuential)

(Cotswold / Dover)

Cotswold (Olympic)Games (nluentia)
(Robert) Dover Games (influential

7

Miuch Wenlock/
Dr Brockes)

(Much) Wenlock (Olympian) Games (inspired De Couberti) /
Dr Wiliam Penny Brookes (invited De Coubertin to Much Wenlock /
De Coubertin visited Much Wenlock (and was inspired by what he saw) /

{public schoois)

{games ethic of) Public Schools impressed De Coubertin /
(Influence of) Public Schools (eg Rugby School) /

De Coubertin visited Rugby School or the Public Schools (and was inspired
o impressed by what he saw) |

ision)

De Coubertin wanted to promote:
character development / friendship / unity ! intemational understanding /
peace / feir play

‘other examples of
ideals

(amateurism)

early (Vodern) Games were (stricty) amateur

(Athens)

First Modem Olympi Games held n Afhens or i Greecs or o 1896

T
i TR

TR A T

A arks in Total for qUeStion 3 (b)
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iy to include: NB - relevant responses not listed should be acknowledged

Numbered points = knowledge/understanding Bullet points = likely to be development of knowledge
NB: no requirement o link points with side headings / credit points wherever they are given

Possible benefits to society:

1.

(legacy)

Legacy / upgraded ameniies for area | urban renewal | regeneration o rejavenalion of (deprived) area
« Stratford in East End of London)
eg housing from ‘Olympic village’ (or new residential community) / offices

2.

(transport)

Improved infrastructure or communications or transport system
« upgraded road or rail network
‘&g Olympic Javeli' raitway

3

(tourism / economy)

Tourism increased
+  new business attracted
= boostto economy / commercial or financial or business profit

4.

Gobs)

Employment opportunites / job creation
g buiding and construction in years leading up to Games / part time or sumimer jobs for students

5.

(volunteering)

Volunteering opportuntties / chance to be a ‘Games Maker
=__Roles include: warehouse work / giving directions / collection and delivery

{education /
skilsforime)

Increased educational attainment (due to Olympic focus) / skill development for local people / reduced crime rates.

(integration / co-op /
overcoming
discrimination)

Increased social integration or co-operation or understanding or tolerance / brings people fogether / sense of belonging
« .through working togather on local projects
«__ reduced discrimination (due to high profile of Paralympics)

. (participation |
campaigns / role
models | BAHLS)

Increased participation (in sport and physical actvity).
«..due to campaigns / due to campaigns competitions (in schools) / focus on TV

€9 .. acoept named media campaign)

impact of role models inspire

eg... accept named role model

more balanced, active and health lfestyles / mproved health or finess.
«__improved NHS provision

(shop window /
N Buikding)

Shop window effect or nation bulding or showcasing for UK / puts UK or London on the map’
«__‘feel good factor  increased sense of well being / increased national pride

0
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Possible drawbacks/disadvantages to society:

10. (debtirecession)

overspending / debt
 costs have risen considerably since bid
«__especially in times of austerlty or economic crisis or Goverment cuts

1. ( council tax }

high council tax bills
= locals suffer financially

12. {nouse prices)

igher house or rent prices
* harder for local or young people to buy in area / possible discrimination against local people:
= media or entrepreneurs buying into area

13_(no jobs)

fimited long term job opportunites / employment only leading up to and during Games

14. (London only)

‘only London really benefits / fimited benefitfor regional or outlying areas / possible N v S divide or resentment
eg Comwall / Lake District

15. (nationalism)

possible emphasis on nationalism which could lead to discrimination

6. (disruption /evictions )

Disruption for locals / travelling community (possibly) evicted from area / pollution’

17. (terrorism / scandal)

increased terrorist threat
. cost of protecting against potential terrorism.
= UKijudged harshly if things go wrong / loss of (national) pride ! bad image for UK

)
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Possible benefits to sport:
18, (investment) increased funding for or invesiment in sport (leading up to Games)

9. (profie)

higher) profil for sport (due to media attention) / greater interest in sport

20. (world class facilties)

legacy of facilties / (world class) facilties for London / word class facilies for other areas
eg swimming or diving facilties

&g Weymouth for sailing

« Upgraded training facilties elsewhere

‘g Aldershots athletics training camp

National Instutes focus on or improve their provision
g EIS or other

21. (institutes) o at Bisham Abbey or cther
+ improved or world class sport science support
«_improved or worid class sports medicine back up
Success / improved efte performance in UK

22. (success)

«__host countries often win more medals than ‘usual

23. (org / admin)

‘organisation or adm
eg efficiency of NGBs
eq co-operation between different organisations

tration of British spor (ikely to be) improved

24. (other events)

UK bacomes more atiractive for other intemational sporting events
g World Cup/s

Possible drawbacks/disadvantages to sport:

25 (slitsm)

‘emphass on elitism or excellence /rather than participation and BAHLS

26. (minority sports)

only Olympic sports get publicty / ack of publicity for minority sports
g netball or other sutable example

27, (withdrawal of funding)

funding to certain sports or aspects of sport likely to be withdrawn after 2010

28. (wasted facllities)

‘danger of ‘white elephant’ or wasted facilies / left with faciltes that are expensive to maintain or are underused

« possible removal of athletis track (f certain football clubs take over stadium)
= tef Millennium Dome

29, (scandal/drugs)

‘sport willsufer i there are scandals
g drug scandals

0 marks in total for question 3 (¢)
i | Section C Total [30]
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Accept Do not accept

. (statusl
image /
promotion
Jpublicity)

Nation Building involves increasing
prestige or status or image of a country/
NB promotes a country/ NB gives a
country publicity or puts them ‘on map’ or
wiorld stage.

- Wakes country look

Gives country a
better chance of
hosting another
Games

good or better

2. (hosting)

(NB for) host ciy or country

3. (shop.
window)

'Shop window effectworld sees (bestof) a
nation/showcasing of nation (by media /
‘tourism)

. examples when in

context e.g. London
2072 will bo tolovised
around the globe’

4. (appease
Joride
unty)

appeasement or morale or (nadonal) pride.
or patrotism or medals for host nation o
supportersfunites or brings country
together

feel good factor /
hope

5. (example
of hosting
benefits)

‘economic (e.g. due to toursmyimore
jobs/legacy of facilties or housing or
improved infrastructure or ransport system

& (polital
tool—
popularty
I stabilty)

OGs can be used as a polfical toolsport
and politcs linked/sporting success reflects
political success of country's power/OGs
or sport can inerease popularty or stabilty
of govemment

. Other examples of | Increase.

benefits of hosting /
redevelopment

participation or
BAHLS on own

7 (rew’
Ghin)

Beijing OGs a ‘coming ot party’ for Chinal
chance to: show its economic status/show
itself as a word power/show political
reform o changing systemishow that
Commurism works

& (cover up)

Befing OGs an opporiunity for China fo
cover up (Human Rights) problems

)
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Question ‘Answer Warks Guidance
9. (examples | 1968 or Vexico oiy-black power salutel 5 L A Do ot accept
o attempen | 1672 of Manich terorim/ 976 or 5 or B OG
NBvia OGs) | Montreal —~African nations withdrew (due to N Gy
NZ rugby tour to SA)/1980 or Moscow- h :i!, ;m"_
e e e Japan/Germany not

Afghanistan) /1984 or LA socialist boycott

(retaliation) v commercialism Invfted due fo war
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E Accept || |
3(b) () Performers at the top of the sports development pyramid need high levels of skil, fitness and funding.
Identify characteristics of high level sport other than high levels of skl fitness and funding. 2 marks
Do not accept - skill/ tactics / better opponents - fitness - ney / wealth /sponsorship /get paid
{organisation | high levell of or good organisation or struciure / rferees / officials / more ar ncreased s
Istructure)) | strict rules or regulations / NGB influence / strict timings or set time / scheduled everts
{fechnology | modem technology / example of modem technology &.5. LZR swim | 8500 / proper /caract .| Kidequipment on own
Jequipment) _| skins / specialist or high qualty or top class equipment beteer,
(aclities) | purpose buit or high quallty facilties / stadia / batier or more facifles or
ialist or set space or place faciltes on own
(suppory sport science support/ specialist or high quality coaching / Tervanding lgoal drected
coaching/ high levels of commitiment or decication o determination or effort or 1 high esteem
commitment) _| endeavour or motivation or training
" (events/ ‘national or world class events or leagues or competiions / more competiive
competitve) | highly compeitive./ vinning or outcome mportant / intense:
winners and losers /serious / win ethic / Lombardian
T (media) ‘media coverage goiden rangie /
sponsorship

T Donetaseept

{Spectators] | spectators / crowds / supporters / fans
(behaviour) | sportsmanship / fair play / gamesmanship / Geviance S of game | eliquefie |
know how to berave

(prizes) prizes [ trophies / medals / fame | stalus / extinsic rewards Jobiwealtprofessicnal

) Descrlbe he diferent sources of fuding for Alah level sport. |1 T 7
Imarks. | i ]

Publictding o govermment sxcheguerTocal auory axcs 7

Iottery / world class funding / world class (pathway) programmes wortd class talent or

development or podium / athlets personal awards

UK Sport or Sport England or ome country councis distribute fottery funding / UR Sport] Spor Engiand

NGBS provide funding received from HCCs HCCs /NGBS on ovn

‘Private funding e.g. Sponsorship or endorsements or rom Companies or BusInesses or

investors or entrepreneurs / golden trangle /from TV rights or TV companies /

prize or appearance money / from advertisers or advertising / icket sales

Voluntary funding e.g. from donations or individuals or charities or fundraising or

Scholarships or bursaries / Sports Ald grants (on own) | TASS (talented athlete

scholarship scheme)
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